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NEW LIFE’S TROUBLES 


PHILADELPHIA MAGAZINE 
EJECTED FOR NON-PAY- 
MENT OF OFFICE RENT. 


Subscribers Failed to Receive Copies 
of the Publication and the Postal 
Authorities Got After the Publish- 
ers—Aims of the Society Were Cul- 
tivation of the Higher Life. 


The New Life Society, publishers of 
the New Life Magazine, at 824 North 
Broad street, Philadelphia, has been 
ejected from its offices f 
non-payment of rent. 

Dr. John Fair, now of 3015 North 
Broad street; Henry Elwell and John 
Cremer, as assistants, were behind the 
magazine and the principal promoters 
of the society. 

In soliciting subscriptions to their 
magazine the publishers had received 
applications and money orders from 
persons all over the country, even as 
far Canada. But when 
would-be subscribers failed to receive 
the magazines, after the lapse of sev- 
eral months, postal cards began to 
pour in to the “circulation offices” at 
824 North Broad street, complaining 
of the neglect. The postal authorities 
got wind of the trouble and the pub- 
lishers of the new magazine 
threatened dire things if 
were not made. 

At the public sale of the office ef.- 
fects about 1,900 books of the “New 
Life,” edited by Dr. Fair, were sold 
as old paper, bringing less than $1. 
It is said that the publication of the 
New Life Magazine is to go on. 

The objects of the “New Life So- 


because of 


as these 


were 
reparation 


ciety” are set forth as follows: “De- 
voted to enlightenment, entertain- 
ment, spiritual improvement, higher 


culture, embracing the nature of life, 
the method of life and the purpose of 
life.” It claimed “the world our 
field,” and professed to be inter- 
denominational. The society, besides 
the magazine, conducted an entertain- 
ment and lecture bureau.’ 


as 





Papers Tied Up By Strike. 

No journal published in a European 
language appeared in Constantinople 
on Monday on account of the strike 
of compositors. The Turkish papers 
published the ministerial programme, 
according to which all preceding min- 
isterial arrangements and decisions 
in a contrary sense are regarded as 
null. 





Xavier Files Appeal. 

Frank E. Xavier, editor of the 
Yonkers Herald, who on October 5 
last was convicted at White Plains of 
criminal libel on charges made by 
District Attorney Jerome, of New 
York County, and fined $250, has filed 
notice of appeal from the conviction. 





Arrested On Forgery Charge. 

H. L. Wilgus, an advertising solic- 
itor employed on a newspaper at Ar- 
ginta, Ark., has been arrested on a 
charge of forgery preferred by the 
publisher, 
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W. C. ANNIS MURDERED. BOGUS AGENTS AT WORK. 


Advertising Manager of Recreation 
Shot By Capt. Peter C. Hains. 


One of the most brutal murders 
that has been recorded in the New 
York newspapers in several months 


took place on Saturday when William 
C. Annis, advertising manager of Rec- 
reation, was shot down at the Bay 
Shore Yacht Club, on Flushing Bay, 
by Capt. Peter C. Hains, an officer 
in the regular army stationed at Fort 
Hamilton. 

Capt. Hains was aided by his 
brother, Thornton Jenkins Hains, 
who, with drawn revolver, kept by- 








standers from interfering while the 
murder was being committed. Both 
men were arrested and held for exam- 


ination in the Long Island Police | 
Court. Mr. Annis, into whose body 
six bullets were fired, died shortly 


after, but not before making the state- 
ment that Capt. Hains had made an 
awful mistake. 

Hains declares that Annis had 
broken up his home. His wife denies 
that such was the fact, although she 
admits that while under the influence 
of threats to do her bodily harm and 
of drugs she had signed a paper which 
is said to have been a confession. 








OULAHAN, 


NATIONAL REPUBLICAN 


COM MITTEE. 





Pittsburg Police Arrest One of a 
Gang of Subscription Solicitors. 


A gang of bogus subscription 
agents has been at work in Pittsburg 


during the last few weeks. One of 
them, giving his name as Jerome 
Hosenheld, 35 years old, who has 


been arrested, has made a confession. 

The plan of the gang, according to 
the police, was to canvass for sub- 
scriptions to the Housekeeper Maga- 
zine Company, of Minneapolis. The 
operations were conducted from the 
downtown section of the old city. 
The leader is thought to have had 
many agents at work in the cities and 
small towns. 

The people who had subscribed to 
the magazine sent letters to the main 
office in Minneapolis complaining that 
they were not receiving the maga- 
zine. As the publishers had no 
knowledge of the agents working in 
this section they notified the police 
and the arrest of Hosenheld followed. 

The price the agents asked for a 
year’s subscription was 25 cents, and 
from the great number of letters the 
publishers received from this section 
it is thought the alleged bogus agents 
collected much money. 
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SHEARN SUES QUINN 


LAWYER WANTS $50,000 DAM- 
AGES FOR ALLEGED LIBEL 
FROM EDITOR. 


New York Ledger Made No Charges 
the Plaintiff, But Com- 
mented on His Suit Against the 


Against 


Chicago Journal—Statement Upon 
Which the Action is Based. 


Fifty thousand dollars damages is 


demanded by Clarence J. Shearn, 
counsel for W. R. Hearst, in a suit 
for libel against Thomas C. Quinn, 


publisher of the Ledger, a new Demo- 
cratic newspaper in New York. 

The Ledger’s supposed offense is 
contained in its comments on the 
statements and affidavits of delegates 
to the Independence convention, who 
charged insincerity and double-dealing 
on the part of certain Independence 
Party leaders, a delegate named Shep- 
pard having accused Shearn of sub- 
stituting resolutions of his own 
those adopted by the committee. 

The Ledger made no charge against 
Shearn, but commented editorially on 


for 


his libel suit against the Chicago 
Journal, which first published the 
Sheppard statement. The New York 
paper advised him to be careful in 
the selection of his jury, and above 
all, not to have it made up of the 
delegates who had been accused of 
high-handed work in the Independ- 
ence convention. 

“Should he swear before such a 


jury that he refused to take advantage 
of an opportunity to dupe the public,” 
the editorial went on, “he would not 
only lose his case but would receive 
a withering rebuke from the jurors 
and scathing denunciation from the 
true patriots of the party.” 


Print Association Show. 

The Print Publishers’ Association 
of New York held its second annual 
exhibition at the Park Avenue Hotel 
this week, for the benefit of the Amer- 
ican Art Dealers Association, which 
holding its annual convention. 
Hundreds of prints were shown, in- 
cluding photogravure, etchings and 
engravings of various kind. 


is 





Raven’s Editor Arrested. 

Theo. Lowe, formerly president of 
the California Publishing Co., owners 
of the Raven, a magazine that failed, 
has been arrested on a charge of 
felony preferred by L. F. King. He 
is accused of fraudulently mortgaging 
presses, desks, typewriters, etc., 
which did not belong to him. 





Kennedy’s New Berth. 

John E. Kennedy, who has_prob- 
ably made as much money writing 
advertisements as any man in these 
parts, has been appointed advertising 
manager and counsel to the Baltimore 
Bargain House, in Baltimore, which 
does a business of $10,000,000 a year, 
built up entirely through the printed 
word. He will leave New York 





about Sept. I. 
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ASSOCIATION NEWS 


NATIONAL EDITORS CONVENE 
IN ANNUAL MEETING AT 
ST. PAUL, MINN. 


President Varner Severely Arraigns 
the Paper Trust—What Clubs Are 
Doing in Other Parts of the Coun- 
try—Republican Editors in Session. 
The National Editorial Association 

on Tuesday began its annual session 
in St. Paul. President H. B. Varner, 
editor of the Lexington (N. C.) Dis- 
patch, in his address declared that in 
spite of frequent charges of corrup- 
tion against the press, it the 
newspaper that first cried “Stop 
thief!” and was chiefly responsible for 
the awakening of the public con- 
science. 

Mr. Varner severely arraigned the 
so-called paper trust for forcing its 
product upon newspapers at its own 
prices. 

“The paper trust is a murderer and 
not a hero,” said President Varner. 
“It is criminal and its tendency is to 
undervalue human life.” 


was 


Mr. Varner urged an active, strong 
organization to combat the combina- 
tion and establish the justice of the 
newspaper demand. He urged that 
they organize on a_ business basis 
through the central direction of the 
association. 

John A. Sleicher, editor of Leslie’s 
Weekly, delivered a spirited address 
on “Some Delusions of the Press,” a 
report of which will be found 
where in this issue. 

A. L. Lawshe, Third Assistant Post- 
master General, the principal 
speaker at Wednesday’s sessions. His 
subject was “The Attitude of the Post 
Office Department Toward Newspa- 
pers and Second-class Matter.” 

Mr. Lawshe outlined the laws re- 
lating to matter. He 
stated that the daily newspapers fur- 
nished a little over 40 per cent. of the 
second-class mail and the weekly and 
other papers a little over 15 per cent. 
He said that he regarded the present 
rates on second-class matter as justi- 
fied, but that he was not in favor of 
an increase in the rates. 

Mr. Lawshe denied that the express 
companies carry newspapers cheaper 
than does the Post Office Department, 
for, he stated, the express companies 
do not handle it in the same way that 
the Post Office Department doés. 

Mr. Lawshe said there is a great de- 
mand for penny postage and with the 
second-class mailing privilege brought 
back to its original basis, as intended 
by Congress, and with the elimination 
of a few other costly abuses, he pre- 
dicted that the publishers of the 
United States may continue to enjoy 
the present second-class rates of post- 


else- 


was 


second-class 
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age and that the business men of the 
country may secure in due season the 
cent an ounce rate. 

The speaker said that the enforced 
return of undelivered the 
third-class rate, at the expense of the 
offending publisher, is a reform advo- 
cated by many wideawake publishers 
and one which he had recommended 

An extended account of the 
vention’s proceedings will be printed 
in these columns next 


copies at 


con- 


week. 


Republican editors of the Thirteenth 
Indiana Congressional District met at 
Winona Lake recently and organized 
a permanent by electing 
Martin V. Starr of the Goshen Daily 
News-Times president, and E. O. Jer- 
negan of the Mishawaka Enterprise 
secretary. Twenty Republican editors 
of the Twelfth District named W. W. 
Williams, editor and owner of the Co- 
lumbia City Mail, president, and Ray 
Willis, editor and proprietor of the 
Angola Republican, secretary. 

The members of the Elgin (IIl.) 
Press Club were recently entertained 
at Forest Park by Ben Atwell, the 
manager, who for several years was 
city editor of the Chicago Daily Jour- 
nal. 


association 





The Ohio Republican Editorial As 
revived with the 
following officers: President, Malcolm 
Jennings, Lancaster; vice-president, 
Lewis H. Brush, Salem; secretary, R 
E. Snyder, Coshocton; treasurer, B. C. 
Dix, Wooster. H. H. Hoffman of 
Lorain is a member of the executive 
committee. 


sociation has been 





NEWS DEALERS MEET. 
Organization Has Membership of 
More Than 5,000. 

The twenty-sixth annual convention 
of the National Association of News 
Dealers, Booksellers and Stationers 
began in Philadelphia on Tuesday for 
a three days’ session. The organiza- 
tion has a membership of more than 
5,000 in the States east of Illinois. 
Samuel Stratton, of Paterson, N. J., 
president of the association, presided 

Addresses were made by circulation 


managers of several large publica- 
tions, who discussed the growth of 
business and the relations existing 


between publishers and distributers. 
About 300 delegates are in attendance. 


COMFORTABLE KANSAS CITY. 
Why Ad Men Need Not Stay Away 
From the Ad Convention. 


One of the arguments put forth by 
the committee having charge of the ar- 
rangements for the convention of the 
Associated Ad Clubs of America, to 
be held in Kansas City next week, to 
show why ad men should attend, con- 
cerns the weather. 

A report prepared by the local fore- 
caster has been sent to the members 
showing that during the past six years 
Kansas City, during the last week in 


August, has been much cooler than 
Cincinnati, Chicago or St. Louis. The 
average hourly velocity of the wind 
during August, 1907, was 11.3 miles at 


Kansas City, 8.4 at St. Louis and 5.2 
at Cincinnati. It is quite evident from 
the above that no one need Stay away 
from the convention city on account 
of the heat. 


George F. Thompson and John L. 
Sheldon have sold their stock interest 
in the Lockport Journal. 





REPUBLICAN PUBLICITY. 


Mr. Oulahan’s Appointment as Its 
Director Is a Popular One. 

The appointment of Richard V. 
Oulahan, chief of the Washington Bu- 
reau of the New York Sun, as head 
of the literary bureau of the National 
Republican Committee, greatly 
pleased the leaders of the party. 

The literary bureau is considered by 
both Taft and Hitchcock to be one 
of the most important departments of 
the national committee, and the ap- 
pointment of Mr. Oulahan is regarded, 
therefore, as a high compliment 


has 


Mr. Oulahan is a close personal 
friend of Mr. Taft, and also of Presi- 
dent Roosevelt. He is a member of 


the Gridiron Club, and has a wide per- 
sonal acquaintance among public men 
He is about forty years old, and a 
native of the District of Columbia. 

Mr. QOulahan’s chief 
Francis Curtis, of Springfield, Mass., 
who will have charge of the editorial 
work of the committee. 

Another member of Mr. Oulahan’s 
staff is John E. Monk, Washington 


correspondent of the Albany Journal. 


assistant is 


AMERICAN STAR APPEARS. 


Gen. Felix Agnus’ New Afternoon 
Paper Makes Its Debut. 





Gen. Felix Agnus’ new afternoon 
paper, the American Star, made its 
first appearance in Baltimore, Aug- 


ust 17. 

It has sixteen pages, eight columns 
to the page, and is published from 
the plant of the Baltimore American, 
under the personal direction of Gen. 
Felix Agnus, publisher of that paper. 
[t is announced as independent Re- 
publican in politics. 

The publication of The American 
was timed to coincide nearly 
with the one hundred and thirty-fifth 
anniversary of The American, which 
occurs this week. 

The paper is filled with 
vertising and the quality of the news 
and editorial matter is of the best. 
The American Star as though 
it has stay Tue Epiror 


Star 


well ad- 


lc »« ks 
come to and 


AND PUBLISHER wishes it good luck. 


LOOK OUT FOR THIS MAN. 


Calls Himself a World Reporter— 
But He Is Not. 

New York World is informed 

that a man calling himself “Jack 

Diavolo” was in Hudson, N. Y., on 

Wednesday last. He claimed to be a 


The 


reporter of the World who had 
started penniless from this city to 
walk several thousand miles and re- 


turn with $5,000. 
The World knows nothing of this 
man, did not send him on his pedes- 
trian enterprise, and will be thankful 
if the next person to whom he repre- 
sents himself as of or from this news- 
paper will hand him over to the po- 
lice. 
Here’s A Good Scheme. 
Col. Sheppard, 
the Altus (Okla.) Times, who spends 
his summer in Denver, has agreed to 
pay $10 for every Democratic convert, 
Guy Horton, who is in charge of the 
paper during the 
may make through 


llorace editor of 


owner's absence, 
his editorials. 
The Texas Realty Journal, former- 
ly published at Beaumont (Tex.), is 
now established at Houston. C. C. 


Buckingham is the publisher. 








Avucust 22, 1908. 
MAKING A TOUR OF CANADA. 


Magazine Men Examining Into the 
Country’s Resources. 

A party of magazine men are tour 
ing Canada for the purpose of mak- 
ing a study of present conditions in 
Western Canada. Among the places 
to be visited are Edmonton, Calgary, 
Saskatoon, Regina, Banff, Port Ar- 
thur and Sarnia. The members of 
the party are H. M. Green, of the 
Southern Press Association; Robert 
R. Jones, managing editor of the Chi- 
cago Inter-Ocean; Richard H. Little, 
president of the Press Club, of Chi- 
cago; William Hard, representing 
Everybody’s Magazine; George D. 
Richards, associate editor of the 
World Today; Elliott Flower, rep- 
resenting the Chicago Tribune; B. F. 
Barton, managing editor of World's 
Events, and Herbert Vanderhoof, 
managing editor of Canada-West, 
under whose auspices the trip is being 
made. 





WORLD’S PRESS CONGRESS. 


Meets in Berlin, Germany, the Latter 
Part of September. 

The twelfth annual session of the 
International Congress of Press Asso- 
ciations will held in Berlin from 
Sept. 21 to The sessions will be 
held in the Chamber of the German 
Reichstag and all of the rooms of the 
House of Parliament will be at the 
disposal of the members. 

The foreign delegates and _ their 
ladies will be furnished free railway 
transportation in Germany, but in 
France half fares must be paid by the 
ladies. 


be 
20. 





Lauzanne’s Impressions of America. 


Stephane Lauzanne, editor of Le 
Matin, of Paris, who visited this coun- 
try a few months ago, has published 
a book, “Instantanés d’Amerique,” 
giving the results of his observations. 
While Mr. Lauzanne says many nice 
things about our country and people 
he finds some fault with us, but does 
so in such a nice way that no offense 


can be taken. 





St. Paul’s Sunday Dispatch. 

The St. Paul Dispatch brought out 
its first Sunday edition Aug. 16 in- 
stead of waiting until Aug. 23, as had 
been announced. The paper had a 
large sale and made an excellent im- 
pression. It consisted of 58 pages 
divided into magazine, comic 
and sports sections. For a first issue 
it was certainly remarkable. Its con- 
tents were well balanced, the articles 
were timely and interesting and the 
advertising columns were well filled. 


news, 


The Tampa (Fla.) Evening News 
has suspended publication. 








Has a Business PULL |} 


In the great industrial center embracing 
Western Pennsylvania, West Virginia and 
Eastern Ohio with a population of over 
2,500,000, 


The Pittsburg 
Dispatch 


reaches the largest number of homes and 
is read by the men and women who com- 
prise the purchasing power of the wealthy 
district. Advertisements in the DISPATCH 
INSURE prompt RETURNS. 
SpectaL REPRESENTATIVES: 

Wa ttace G. Brooxg, Horace M. Forp. 

225 Fifth Ave., Marguette Bldg., 
New York. [ < somag 
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ON PRESS DELUSIONS 


JOHN A. SLEICHER TALKS 
RIGHT OUT IN MEETING AT 
ST. PAUL CONVENTION. 


Tells the National Editorial Associa- 
tion Some Plain Truths About the 
Newspaper Business—News Only 
Half So All the Time—A Plea for 
Accuracy of Statement. 


One of the ablest of the many ad- 
dresses delivered before the National 
Editorial Association convention held 
at St. Paul, Minn., this week, 
given by John A. Sleicher, editor of 
Leslies’ Weekly, on “Some Delusions 
of the Press.” Mr. Sleicher’s remarks 
were listened to with marked attention 
and his utterances were frequently ap- 
plauded. He said in part: 


was 


It has been said in England that the world 
is being educated by the half-penny press, and 
we know that in this country the one-cent 
newspapers are giving the mass:s most of their 
instruction. Teaching is not always education 
for everything depends on what is taught 
What are we teaching—right or wrong, truth 
or errcr, justice or injustice? One of our 
delusions is that the public has an infallible 
conscience, and that newspapers that follow 
public opinions cannot go wrong. 

Conscience is not infallible. A 
dition may hide its infirmity 
of conscience and make it the accomplice of 
guilt. Newspapers are often responsible for 
creating a vicious public opinion and then run- 
ning away from its evil consequences, like the 
boy who lights a fire on top of a haystack and 
has to fly to save his life. 

Claiming to be impartial, nothing is more 
one-sided than the ordinary newspaper story. 
The reporter gathers his facts in a hurry from 
the side that he can most easily reach. If he 
can reach both sides, he will take the one with 
the sensational quality. He is not a judge 
dealing in equities, but only a reporter rep- 
resenting the ravenous appetite of a sensation- 
seeking public that must be fed—a public that 
has little time for newspapers that believe in 
the educational and uplifting. This should be 


morbid con 
behind the guise 


left to the pulpit, and while the yellow press 
flourishes, the religious press struggles to 
exist, and the pews of the churches are fast 
becoming empty. 
NEWS NOT ALWAYS TRUE. 
It is a delusion to imagine that if you see 


it in the newspaper it must be so. It is net so 
half the time, and is only half so all the time. 
Say, if we will, that we give the people what 
they want, yet the fact remains that while, 
with our cables, telegraphs, and_ telephones, 
wireless messages, ous Associated Press, auto- 
mobiles, limited flyers, and unlimited facilities, 
the newspapers have, as never before, con 
veniences of access to sources of information, 
yet they are not as accurate as they were fifty 
years ago. They printed less matter and 
covered a narrower field, but news was news. 

The public persists in the delusion. that 
newspapers are printed for philanthropic pur- 
poses. The publishers, who have the bills to 
pay, labor under no such false notion. News 
papers, magazines, weeklies, and quarterlies 
are published for profit, all of them and all 
the time. They are_ business propositions. 
Their purpose is no different from what it was 
fifty years ago. Why has their character 
changed? Because their readers have changed. 
The public has come to believe that the news- 
paper has taken the place of the theatre and 
circus as well as the school and the pulpit; 


that it must embellish the news until it reads 
like fiction, and advocate a code of morals 
that will take the starch out of the Ten Com- 
mandments. Newspapers that cater only to 
the good are therefore as lonesome as a soli- 
tary tombstone in a newly opened cemetery. 
Sut let us seek the light. 
THE ABUSES WE SUFFER. 

It is a delusion if you imagine that I am 

assailing journalism. The press will be what 


it is until public opinion rests upon a higher 
plane. The reader buys the newspaper that 
appeals to him. He prefers one that supports 
his political views, that flatters his conceits, 








SAN ANTONIO 
GAZETTE 


The Gazette has declared a 20% 
dividend for its last fiscal year. 

For the months of May and June, 52 
days, it carried MORE FOREIGN, 
MORE LOCAL, and MORE TOTAL 
business than any other paper. 

It carried 24,472 lines MORE FOR- 
EIGN than the Light, and 44,212 lines 
more foreign than the morning paper. 
The Gazette's local rate is much higher 
than that of the Light. 


All Foreign Business handled direct by 
F. J. STUART, Bus. Mgr. 
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and that patronizes his prejudices. It may be 





inaccurate, unfair, and misleading, but that 
makes no difference to the man who is a parti 
san in everything. 

You boast of the power of the press, but 
you are the victims of inequitable libel laws 
that you have not the power to repeal. You 
are outraged by absurd and arbitrary -postal 
rulings, not enacted into law, uncer one of 
which yeu are forbidden to extend such credit 
zs you desire, and such as every other business 
givcs to its patrons. ou are debarred from 
mail privileges without a hearing until you 
have already been made to suffer. A Senator 
of the United States, who had given financial 
aid to a struggling magazine, told me he had 
lost over $30,000 because of the harm done 
to the publication by the arbitrary ruling of a 
subord so of the postal department. Yet the 


Constitution declares that “‘Congress shall pass 


no laws abridging the freedom of the press. 
THE PRESS AND THE RAILROADS, 

By a very questionable ruling of the Inter 
state Commerce Commission you were sud 
denly forbidden to do what you had always 
done, namely, to exchange space in your publi- 


cations at 
full rates, 
ot New 
Governor 
passage so 
change. 


tull rates for railroad mileage at 
‘Lhe public service law of the State 
York, with the cordial approval of 
Hughes, was amended before its 
as to specifically legalize this ex 


_Aul credit to the stalwart members of the 
New York State Editorial Association that they 
promptly resented the attempt to pass a public 
utilitics bill that would interfere with the con 
duct of their business, 1 do not speak for free 
transportation, for 1 do not believe in it. We 
are better ott without it. speak of an ex- 
change of commodities on a fair and equal 


basis, in 
volved. 


which no favor or preference is in- 
tiave you been able to suppress the piratical 
advertising devices, that are Na 
ture’s beauties everywhere and cutting the lite 
out of your business? The advertising sign 
nuisance began with a modest hand bill and 
was followed by the billboard. Now blazing 
eiectrical signs, decorative displays of dimen 
sins immeasurable, street cars and platforms 
nelas and tences, barns and warehouses 
all utilized for advertising purposes and 
planting the use of the newspaper. 
INFLUENCE OF THE 
everybody had plenty of advertising, 
this diversion was not worth notic 
ing; but, when hard times began to cut your 
patrunage, you suddenly realized that you had 
rights that ought to be respected. I fear that, 
with all their boasted power, the editors of 
this country have not as much influence on 
legislation, at Washington especially, as Sam 
Gompers, To-day the power in politics is the 
party boss, whom the press makes, but cannot 
unmake or control. The maker should be the 
master, 
The credentials of a 


disfiguring 


are 
sup 
PARTY BOSS. 
When 


you said 


popular journalist are 
not found in a university education or the ac- 
quirement of universal knowledge, but in the 
possesion of a vivid imagination and ability 
to write fiction, To a degree the nation’s wel 
fare is at the mercy of a profession open to 
any one who can borrow a pen and hire a 
press. It is surprising that the suggestion is 


heard, that journalism should be made, by 
statute, a regular profe ssion, with entrance 
into it dependent upon one’s ability to pass 


a rigid examination such as that required for 
medicine or the bar? 
LESS BUT 


BETTER NEWS NEEDED. 


every great 
newspaper 
news; 


The 
city 
eless 


urgent need of 
is for a daily 
and better 


American 
that shall print 
that shall exercise such 








censorship over its columns that no one’s 
character shall be assailed, no_ institution’s 
standing be discredited, no vested right be 
jeopardized, and no man or woman’s motives 
impugned until the editor has justified his 
statements. Better less news and real news; 
better mews a day late and right than a day 
earlier and wrong. 


Is has been said that this is a time of many 
bocks and little literature. It might be added 
that this is an age of many newspapers and 
little news. What do the voluminous Sunday 
newspapers give to uplift humanity? _They 
give just what the public seems to 
pages of divorce sineaedings. frivolit 
fashion, piquant and often painful personali- 
tics, muck-raking attacks of men in public and 
private life, exposures of the degradations of 
the slums, imaginings of thé absurd and the 
impossible, with little poetry, religion, or senti- 
ment, and no attempt to uplift or refine. 

So the most remarkable religious gathering 
in many years, the quadrennial conference of 
one of the largest denominations in the world, 
held in Baltimore last May, received less at- 
tention from the newspapers than contem- 
poraneous prize fights and horse races. 





INJUSTICE OF SENSATIONAL PRESS. 

Lord Cromer, in his recent book on ‘‘Mod- 
ern Egypt,” attributed to an English daily 
paper that outburst of hero worship in 1885 
which compelled Gladstone, against his judg- 
ment, to send General Gordon to his tragic 


death in the Soudan. How many men eminent 
in public and private life in the United States 
have been hounded into retirement, disgrace, 
and in some instances to death by the injustice 
of a thoughtless and sensational press? 

But “Get circulation” is the motto. Get it, 
for it means money and power! Assail the 
rich, print the sanguinary details of every 
horrible crime and disaster, varnish vice, ap- 
peal to the passions, distort the truth, divide 
the people into masses and classes and pit them 
like wild beasts against one another, shock 
the sensitive, mock the reformer, show the 
people how they are deceived and oppressed, 
and never fail to impress upon the maddened 
mob you are creating that you alone are the 
friend of a long suffering people. 

ROYALTY PAID TO GENIUS. 


The press thought it was helping itself when 
it joined in the assaults of the muck-rakers 








upon capital, the railways and industrial com- 





binations. If a few great captains of the rail- 
roads, of industry, and finance get more than 
the rest of us, this is only what happens in 
all lines of business including our own. It 
is the royalty paid to genius, foresight, and 
industry. When the panic came, instantly 
every railroad and factory was compelled to 
economize. The first cut was in their adver 
tising It will startle you to hear that over 
five million dollars, that under ordinary cir- 
cumstances would have been 


ap »propriated for 
advertising purposes this year, sé 
eliminated from consideration by 
industrial cerporations after the panic. 
how much of this are we responsible ? 
Whether its material rewards be 
small, journalism is the most 
the learned professions. It has a fascination 
found in no other. It brings a certain in- 
fluence and power that money cannot buy, and 
it commands a deference that many seek and 
few obtain. It is the “new estate’ to which 
Edmund Burke so eloquently referred when 
he said that there were three estates in Par- 
liament, but in the reporters’ gallery yonder 
there sat a fourth estate, more important far 
than they all, 





_ great or 
attractive of all 





SUCCESSFUL VOTING CONTEST 


Asheville Citizen Gives Away $3,000 
In Prizes to Winners. 

Asheville (N. C.) Citizen 
$3,000 popularity 

contest among its readers, which 
was unusually successful. The work 
was carried on under the direction of 
Frank S. Adams. The contest was 
to decide who were the nineteen most 


The 
just closed a 


has 
prize 


popular young ladies in western 
North Carolina. 

The young lady who landed the 
grand prize, a $1,000 Buick automo- 
bile, Miss Margaret Stringfield, re- 
ceived 736,241 votes Her nearest 
competitor received 639,804 votes. 
The smallest number cast for any 


candidate was 8,003. The prizes were, 
scholarships in a business 
$600 piano, a diamond 
watches and a desk. 


college, a 
ring, gold 





Sues Utah State Journal. 
C. G. Lindley, who conducted the 
recent contest for the Utah State 
Journal, of Salt Lake City, has com- 
menced an action against that paper 
to recover $1,124.44 which he alleges 
to be due under the agreement he 
had with the company. According to 
the complaint Lindley agreed to in- 
crease the paper’s circulation by 
means of the contest at least 33 I-3 
per cent. He avers that the result 
of the contest more than did this and 
that the Journal realized $3,157.57, and 
that his percentage amounted to 
$780.44. 


Two 1 Trade Booklets. 

The Duplex Printing Press Co., of 
Battle Creek, Michigan, has issued an 
attractive booklet describing its new 
Duplex rotary press and other prod- 
ucts of the company. It is printed on 
a fine grade of coated paper and is 
illustrated with half-tones of a su- 
perior quality. Next to seeing the 
machines seeing these pictures will be 
most satisfactory to those interested 
in printing machines. The typograph- 
ical appearance of the pamphlet does 
credit to the company that pro- 
duced it. 

The Mergenthaler Linotype Co.’s 
booklet on the Junior Linotype, just 
issued, is a good example of what a 
pamphlet of this kind ought to be. 
The illustrations are clean cut and so 
perfect in detail that the veriest tyro 
oft a 


mechanic can get an accurate 
idea of how the machine is con- 
structed. 


Novel Way of Advertising. 

A tobacconist who occupies a store 
on Broadway below Fulton street en- 
courages his clerks who smoke a pipe 
to light up during business hours. It 
is said that since pipe smoking has 
been allowed the sales of pipes and 
package tobacco have nearly doubled. 
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COUNTRY DAILY PROBLEM. 
How the Lexington Herald Interests 

Its Readers on Monday Morning. 


The Monday morning paper has 
long been one of the problems of the 


publisher of the country daily. In 
most of the smaller towns of the 
South the morning papers are pub- 


lished only six days, and even cities as 
large as Richmond and Norfolk have 
no Monday morning papers. In the 
smaller towns where the morning pa- 
per must compete to some extent with 
papers from larger cities a Monday 


morning edition is somewhat neces- 
sary. 
The Lexington (Ky.) Herald has 


adopted a plan which may solve this 
problem for at least one newspaper 
The Monday morning Herald will 
hereafter be devoted largely to agri- 
cultural interests. The management 
announces that it proposes ultimately 
to make the Monday Herald a high 
class agricultural paper, at the same 


time giving the news carried by the 
regular Monday morning papers. 
Lexington is the seat of the State 


University, with a school of agricul- 
ture and other technical schools. A 
government experiment station is con- 
nected with the agricultural college 
and Lexington, as the commercial cen- 
tre of the Blue Grass, is surrounded 
by an exceptionally rich agricultural 
country. The location is a most ad- 
vantageous one for such an enterprise. 
There is, perhaps, no other daily pa- 


per in the country with so large a 
proportion of its circulation among 
farmers. 

The first number of the agricultural 
edition appeared Monday, August 
1oth. It consists of one whole page 


of timely matter of interest to the 
farmer, besides editorials devoted to 
agricultural topics and a review of 
local crop conditions, taking nearly 
five columns of space. 

Thus far this departure has been re- 
ceived with enthusiasm by farmers of 
the Blue Grass, and the Herald inno- 
vation promises to make the Monday 
morning edition one of the liveliest 
and one of the most profitable of the 
entire week. 

La Follette to Start a Papas. 

Senator Robert M. La Follette, of 
Wisconsin, has decided to start a po- 
litical weekly along the lines of 
Bryan’s Commoner. 








Here is a definite 
field, to be covered 
in a definite manner. 


It is the German-speaking 
population of Philadelphia, 
consisting of 350,000 per- 
sons. The papers are the 
following, all published by 
the German Gazette Pub- 
lishing Company : 


Morgen Gazette 
Evening Demokrat 
Sonnstag Gazette 
Staats Gazette (weeny) 


Examined by the Association of 
Amenican Advertisers 
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COL. WATTERSON’S CRITICISM. 


Henry Watterson in an editorial on 
the political outlook printed in the 
Courier-Journal, 
that “it is shameful that seven millions 


Louisville declares 
of voters dwelling in the South and 
West have not only no newspaper in 
the great city of New York to ade- 
quately represent them in this national 
most of the 
they are 


black- 


campaign, but that in 


metropolitan papers when 
not misrepresented 
listed.” 

Is this true? Certainly the Ken- 
tucky Colonel must know that there 
are several papers in New York that 
print the political news of the South 


they are 


and the West accurately and hon- 
estly. This is a big country, and it 
cannot be expected that any daily 
newspaper can give all the news 


from every section as extensively as 
it does the news of its own district. 

Does Col. Watterson maintain that 
the New York World, an independent 
Democratic newspaper, does not ade- 
quately represent western and south- 
ern voters? Does it not present the 
political news of the party impartial- 
ly? Mr 
agree with Col. Watterson upon ques- 


Pulitzer may not always 
tions of policy or expediency, but is 
he not a good Democrat who really 
wants to help the cause? 

Then too, what about the New 
York Herald? While the Herald has 
never been a strong party paper, it 
is naturally committed to the support 
of the ticket. It prints 
the news impartially and believes in 


Democratic 


being independent of party boss lead- 
ership. 

The Times is a conservative Demo- 
that 
lead around by the nose. 

How many of the 7,000,000 South- 
Western Democrats read 
New York papers anyway? Do they 
not, as a rule, depend upon the jour- 
nals of their own section for political 


cratic newspaper refuses to be 


ern and 


news and advice? 

It is the function of the 
paper to print the just as it 
distortion, exagger- 
ation or coloring. When it fails to 
do this, no matter what its politics 
may be, it is no longer a newspaper 
—it is a circus poster. 


news- 
news 
occurs—without 





MONDAY MORNING’S PAPER. 
As will be elsewhere in this 
Lexington Herald has 
adopted a new scheme for specially in- 
teresting the public in its columns on 
Monday morning. 

It is a well known fact that many of 


seen 
issue the 





the daily papers published in the 
smaller cities of the South and West 
do not issue Monday morning edi- 
tions, chiefly because of the scarcity 
of news. 

The managers of the 
Herald, which is located in the centre 


Lexington 


of an extensive and prosperous agri- 
district, have decided to de- 
Monday morning 


cultural 
vote the issue to 
agricultural matters of especial value 
to farmers, such as crop and market 
reports, articles on the cultivation of 
methods 
The 


innovation 


tobacco, rotation of crops, 
for fighting insects, pests, etc. 
Herald reports that the 
has met with the approval of its read- 
ers. 

There is no reason why other pa- 
similarly situated should not 
adopt the Herald’s plan. Should, how- 


pers 


ever, the constituency of a daily be 
non-agricultural, the Monday morning 
edition could be made 
For 


distinctive in 
suppose 
the paper is located in a manufactur- 


other ways. instance, 


ing district. It would then be a good 


idea to devote the Monday issue 
wholly to such subjects as would ap- 
peal directly to the manufacturers. 
In any event the wide-awake pub- 
lisher ought to be able to discover 
some way to lift the Monday morning 
paper out of the ditch and make it one 
of the most profitable of the week. Of 
course, it will take a lot of hard work 
and brain tissue, but what of that so 
long as it strengthens the position of 


the paper and adds to its income? 





NOTES OF THE THEATRES. 
“Paid in Full,” one of the greatest 
past season, still 
holds the attention of New Yorkers, 
in spite of the depressing heat of the 
summer. On Monday the play, which 
has had a run of 8 months at the 
Astor, was moved to Weber’s The- 
atre, where it opened to a crowded 
house. On Wednesday afternoon a 
novel performance of the drama was 
given by three companies and the 
first act was played by a company or- 
ganized for a Pacific Coast town, the 
second by the organization that will 
cover the Central West, the third 
and fourth by the home company. It 
now looks as though Eugene Walters’ 
piece will be a great money maker 
for months to come. And why 
shouldn’t it? It is a strong and mov- 
ing play, one of the kind that you can 
see two or three times without get- 
ting tired of it. 


successes of the 





The Bohemian Club of Newburg, 
N. Y., gave a dinner at the Mount 
Beacon Casino, that place, on Sun- 
day. 





NEW PUBLICATIONS. 

The Suburban Chronicle is the 
name of a new weekly that will soon 
make its appearance at Kearney, N. J. 
W. E. Maynard, secretary of the 
Gardeners’ Chronicle Co., Jersey City, 
N. J., will be the editor. 


The Colored World, a weekly 
newspaper devoted to the interest of 
the colored people of Youngstown, 
O., has made its appearance. J. J. 
Atwell is the business manager. 








Pittsburg Star has begun to 


Krebs, Okla. 


The 
twinkle at 


It is rumored that Findlay, O., is 
soon to have a new morning Demo- 
cratic daily. It will be issued from 
the office of the Weekly Tribune. 

The Park Region Echo, a prohibi- 
tion paper, will be started at Alexan- 
dria, Minn., about Sept. 6. The Rev. 
B. A. Benson is president of the com- 
pany, which has a capital of $3,000. 


The Ash-Shehab, the only Arabic 
newspaper printed in Canada, has 
been launched at Montreal by M. N. 
Jarbatany. 


Bay City, Mich., is to have a new 
Polish newspaper called the Bay City 
Messenger. C. K. Koneczalski is the 
publisher. 


Mexico City is the home of a new 
venture called the American Review 
of Tropical Agriculture. Dr. E. B. 
Copeland, of Manila, Dr. Pehr Ols- 
son-Seffer are the editors 

Fort Morgan (Cal.) rejoices in the 
birth of the Fort Morgan Times, an 
evening newspaper. 





Newspapers vs. Politics. 
(Tex.) News.) 

It will be a good thing for jour- 
nalism, for the public service and for 
the country, when no_ respectable 
newspaper is indebted in any way to 
any politician, or to any special in- 
terest. It will be a good change 
when the last squeak of the news- 
paper organ is heard in the land, and 
when the business of seeking and 
holding office and the business of run- 
ning a newspaper are less dependent 
the one upon the other. 


(From the Galveston 


Will Study Africa. 

Edgar Allen Forbes, of the World’s 
Work, sailed for Africa to study for 
two years the white man’s Africa and 
how he got it. He will visit French 


Africa, British Africa and German 
Africa, and then the Congo. His 
equipment will be carried in two 
steamer trunks. His photographic 


films are in air-tight tin boxes, her- 
metically sealed in a water-proof case, 
which is in a water-proof trunk. 





Editor’s Offer to Rival. 

Melvin A. Hoyt, editor of the Mil- 
waukee Daily News, who is a candi- 
date for the Democratic nomination 
for United States Senator, has offered 
Neal Brown, his rival in the fight for 
the nomination, a column of space in 
the Daily News every night to tell 
voters why he should be nominated 
instead of Hoyt. 





Prize Beauties in New York. 

Ten dashing Southern belles, win- 
ners of a beauty prize contest held by 
the New Orleans State, visited New 
York this week as the guests of that 
newspaper. The young women are 
to have a month’s educational visit 


through the North. 





Avucust 22, 1908. 


COURSE IN JOURNALISM. 


Twenty-third Street Y. M. C. A. to 
Provide Instruction on a 
Great Subject. 

In order to meet the demands of 
young men for evening instruction in 
subjects that will help prepare them 
to fill responsible positions in the 
business world the Twenty-third 
Street Y. M. C. A. each year estab- 


lishes new courses of- study. The 
most important of these announced 
by the Educational Department for 


the fall term, which opens in October, 
is a course in journalism, the first to 
be presented on Manhattan Island. 

The school will be under the per- 
sonal direction of Frank L. Blanchard, 
an editor of wide experience in the 
metropolitan field, who will have the 
number of the most 
prominent newspaper men of the city. 

Instruction will be given in the 
form of lectures supplemented by 
practical work in writing for the 
press. The subjects to be taken up 
will include newspaper organization 
and management, the sources of news, 
covering the local field, the work of 
the Associated Press, the city editor 
and his staff, how to write a news 
story, style and individuality in news- 
paper work, the managing editor, the 
Sunday newspaper, making up the 
paper, correcting proof, typesetting 
machines and presses, the business de- 
partment, how circulations are built, 
the law of libel, etc. 

Students will be required to cover 
news events, as they may occur, under 
the direction of the instructor. The 
assignments will include the report- 
ing of lectures, entertainments, po- 
litical meetings, interviews, fires, con- 
ventions, etc. In addition they will 
be called upon to write special ar- 
ticles, human interest stories, editor- 
ials, book reviews, and criticisms of 
plays, when they are sufficiently ad- 
vanced to take up such subjects. 

The purpose of the course is not 
to turn out finished journalists but 
to prepare young men for journalism. 


assistance of a 





State Run by Journalists. 

In Kansas the men of the press 
are pretty nearly the whole political 
thing. The governor of the State is 
editor and owner of the Marion 
Record. J. L. Bristow, recently 
elected United States senator over 
Chester I. Long, is editor and pro- 
prietor of the Salina Journal. Con- 
gressman Scott shapes the destinies of 
the Iola Register. Congressman An- 
thony is the Leavenworth Times’ 
owner and editor. Congressman Mur- 


dock is editor of the Wichita Eagle. 





A LETTER WORTH RECEIVING 
Atlanta, Ga., July 27, 1908. 
Managing Editor, 
Epitor AND PUBLISHER. 

Dear Friend—The Georgian’s fight 
to betier the condition of the State’s 
5,000 convict population has not been 
a selfish one, as you know. It has 
been an expensive fight to us, but one 
that it was our duty to make. We do 
not want the glory of it, nor do we 
assume it. 

The encouragement and help your 
attitude toward it and the Georgian’s 
connection with it has been very 
helpful to us, and this little note is to 
show our appreciation. 

We love to grasp hands with men 
who are not afraid to fight for the 
right. 

Very sincerely yours, 
F. L. Seety, 
Publisher Atlanta Georgian. 
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PERSONAL. 


Hamilton W. Mabie, editor of 
book page of the Ladies’ Home Jour- 
nal, will bring out a volume this 
fall entitled “What and How to Read” 
through Dodd, Meade & Co. 


the 


Paul West, who wrote the lyrics of 
“The Merry-Go-Round,” was former- 
ly employed on Boston and New York 
newspapers. 

Lincoln B. Palmer, secretary of the 
American Newspaper Publishers’ As- 
sociation, is spending his vacation at 
the Thousand Islands. 

Charles J. Smith, editor of the In- 
surance Record and the Vigilant, is 
spending the summer at Loch Arbor, 
on the Jersey Coast. 

William Osman, editor of the Ottawa 
(Ill.) Free Trader, is the oldest editor 
in the west. He is ninety years old and 
has been in the harness sixty years. 


Joseph S. Mulroney, editor of the 
Tammany Times, New York, who has 
been spending several weeks in Colo- 
rado, recently visited the summit of Mt. 
McClellan, named after Gen. McClellan, 
from which he sent a dispatch of greet- 
ing to Mayor McClellan. 


Frederick L. Hawthorne, a re- 
porter on a New York newspaper, 
and son of Julian Hawthorne, the 
magazine writer, had a narrow escape 
from drowning while out on the Hud- 
son river near Inwood on Aug. 13. 


Henry Wallace, editor of Wallace’s 
Farmer, of Des Moines, Ia., is one of 
the members of the commission ap- 
pointed by President Roosevelt to in- 
vestigate farm life in America. 


Richard H. Edmonds, editor of the 
Manufacturers’ Record, of Baltimore, 
is visiting in Boston. 


Daniel M. Bowman, proprietor of 
the Versailles (Ky.) Sun, was at At- 
lantic City last week. 


Allan Forman, for many years 
owner and editor of the Journalist, is 
contributing every week a column of 
newspaper news to the Sunday edi- 
tion of the New York Herald. 





D’Arcy O’Connor, business manager 
of the Pittsburg Gazette-Times and 
Chronicle Telegraph, was in New 
York last week in the interests of 
those publications. 


Edgar E. Bartlett, publisher of the 
Rockford (Ill.) Register-Gazette, is 
spending his vacation at Jimmie’s Inn, 
Pearson, Mich. 


Milo W. Whittaker, of the Jackson 
(Mich.) Patriot, is spending his va- 
cation at Topinabee, Mich. 


T. A. De Weese, advertising man- 
ager of the Shredded Wheat Co., Ni- 
agara Falls, will soon bring out a sec- 


ond edition of his book “Practical 
Publicity,” through George W. Jacobs 
& Co., of Philadelphia. 





New Papers in St. Paul. 

The St. Paul Pioneer Press, a morn- 
ing newspaper, has begun the publica- 
tion of an afternoon daily with three 
editions, noon, afternoon, and sport- 
ing. The St. Paul News will start a 
Sunday edition to-morrow. 





The Los Angeles (Cal.) County 
Press Association held its annual out- 
ing at Catalina Island, off the Cali- 
fornia Coast, last week. 





THE EDITOR AND PUBL ISHER. 


BOSTON’S SOCIETY EDITORS. 


How Three of Them Are Spending 
Their Vacation Holidays. 


Mrs. Caroline Hall Washburn 
Miss Anna Spooner Robbins, 
ively society editors of the 
Herald and Boston Post, are to spend 
a part of September in the “Land of 
Evangeline” in Nova Scotia. 

Miss Marion Howard Brazier, so- 
ciety editor of the Boston Journal, is 
spending her week-end holidays in 
trolley trips to fashionable resorts 
where she finds much “copy.” Miss 
Brazier starts to-day for New York, 
stopping at various places en route. 
She then goes to Maine, making stop- 
over calls at York Harbor, Ports- 
mouth and Portland. She figures on 
saving money traveling by trolley, to 
say nothing of putting in a good study 
of geography and enjoying an inde- 
pendence not otherwise gained. On 
her return The Professional Women’s 
Club will tender her a birthday sup- 
per at Hotel Lenox, September 6, 
when she will tell her experiences on 
the trolleys. 


and 
respect- 
Boston 





WOULDN'T TAKE A DARE. 


Woman Writer Wins $50 by Plunging 
Into the Sea Fully Dressed. 


Mrs. Annie’E. Tomlinson, of New 
York, a writer on women’s fashions, 
who. was one of the Dry Goods 
Economist party of employes who 
visited Huntington, L. I., for a day’s 
outing last week, jumped into the 
water just as she was, as the result 
of a wager made with her by Isaac 
A. Makeel. 

They had been talking together 
about the condition of the water, 
when Mrs. Tomlinson remarked that 
“it looked nice enough to jump right 
into.” 


“Why don’t you do it?” asked 
Makeel. 
“Think I will,” she responded. 


“Just as you are?” 
“Yes, if you will.” 


“T’ll bet you $50 you won't,” said 
Makeel. 

“T’ll take you,” replied Mrs. Tom- 
linson. 

The two walked to the beach, 
where Makeel plunged in, and Mrs. 
Tomlinson followed without a mo- 
ment’s hesitation. 

Mrs. Tomlinson’s only remark on 
coming out was “The water was 
fine.” Mr. Makeel paid the bet. 





Newspaper Artists’ Exhibit. 

The Newspaper Artists’ Society, of 
Louisville, Ky., last week held an ex- 
hibition and sale at the Seelbach. 
About 600 paintings, sketches and 
drawings were shown. It was agreed 
by those who inspected the exhibit 
that Louisville artists are far above 
the average in ability. is 





No Wonder He Kicked! 

The editor of the Oklahoma City 
Times thinks he has a kick coming. 
He says Governor Haskell called him 
a liar by telegraph recently, and on 
the first of the month the telegraph 
company presented him with a bill for 
the dispatch. — 





Newsboys’ Outing. 

During the hot weather 125 news- 
boys from the Newsboys’ Home Club, 
74 East 4th street, New York, are 
given a week’s outing each week at 
Woodland Park, Staten Island. 





SEEKING POLITICAL HONORS. 

Harold Heichman, a member of 
the State Legislative Correspondents’ 
Association, at Albany, N. Y., and a 
clerk in the State Architect's office, 
is being boomed for member of As- 
sembly from Herkimer to succeed 
tlon. Thomas D. Furguson. 

Guy A. Crossett, editor of the Cad- 
do (Okla.) Herald, is a candidate for 
chief clerk of the State House of Rep- 
resentatives. 


Frank E. Howe, editor of the Ben- 
nington (Vt.) Evening Banner, has 
been nominated for representative to 
the State Legislature. 


J. MeCan Davis, the 


veteran news- 
paper correspondent of Springfield, 
Ill., has been nominated for Clerk of 


the Supreme Court. 
William H. Noah, editor of the 
Kosciusco (Miss.) Herald, has been 


nominated for mayor of that city. 

W. L. Nelson, for fifteen years ed- 
itor of the Bunceton (Mo.) Eagle, has 
been appointed assistant secretary of 
the Missouri State Board of Agri- 
culture. 





OBITUARY NOTES. 
Leroy E. Hartley, a member of the 
news staff of The Brooklyn Eagle, 
died Monday after a long illness at 


his home in Brooklyn. Mr. Hartley 
practiced law in New Jersey for a 
while, and at the outbreak of the 


Spanish-American war went to Cuba 
with the Fifth Regiment, N. G. N. J., 
as a lieutenant. He served as aid de 
camp on Gen. Wheeler’s staff. After 
the war he took up newspaper work. 
Mr. Hartley reported the San Fran- 
cisco earthquake and a number of 
other large disasters for Eastern 
newspapers. 

Leo Hirsch, editor of the Express- 
Westbote, of Columbus, Ohio, died in 
that city Aug. 15. 
Horace Brightman, formerly pub- 
lisher and editor of the Milwaukee 
Sentinel, died on Monday at his home 
in New York. Mr. Brightman gave 
up his newspaper interests thirty years 
ago, when he moved to New York. 
For a number of years he had been 
president of the Staten Island Water 
Supply Company. 


John H. Hennessy, for several years 
associated with the Collier publica- 
tions, died Wednesday in the Jewish 











Hospital, Brooklyn, where he was 
operated on for appendicitis. 
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‘SITUATIONS WANTED. 








Advertisements under this classification wil 
cost One Cent Per Word. 





BUSINESS MANAGER. 

Young man, 28, Western energy; 

ideas; money getter; money saver; 

now employed as advertising developer, 

to connect as a business manager 

newspaper in town of over 75,000. 
4 Box ~144, Cleveland, Ohio. 


winning 
hustler; 
desires 
with daily 
Write 





SITUATION WANTED 
By Cartoonist. All around tg <4 artist. 
Write for samples of work. Haines, 135 
E. Ransom Street, Kalamazoo, tick 


BUSINESS OR ADVERTISING 
MANAGER 


With a clean record; capable, energetic and a 
business getter. Writes ads. and plans_adver- 
tising campaigns with great success. Not out 
of a job; want to better myself, and get a 
change of climate for health of wife. Can 
prove ability as a business producer, and am 
thoroughly familiar with every detail of news- 
paper work. Fifteen years’ advertising ex- 
perience. References the highest, including 
present employer. A reasonable salary and a 
share of the increased profit that I bring you. 

can also furnish a high class managing or 
city editor, college education, forcible writer 
with years of actual newspaper work to back 





him. Can arrange to ma ake change October trst. 
Address “Hustler,” care of The Editor and 


Publisher. 
EXPERIENCED AND REASON- 


ably successful newspaper 
gagement as manager of 
after October 1st. Or would consider propesi- 
tion to buy controlling or entire interest in 
well established afternoon daily in Missouri, 
Arkansas or Texas. Address A 30, THE 
Epitok AND PUBLISHER. 


man open for en- 
afternoon newspaper 





HELP WANTED. 


WANTED: 

A FIRST-CLASS news editor as head of the 
desk in afternoon newspaper, large eastern 
city; six editions daily. Must have experience, 
judgment. Only a temperate man of ambition 
who can make the most of a good opportunity, 
need apply. Address “Metropolitan,” c/o 
Tue Epitror anp PuBLISHER. 


BUSINESS OPPORTUNITIES, 




















HAVE $5,000 CASH 
For first payment on satisfactory middle West 
daily newspaper or a good weekly. IIlinvis 
and Iowa properties preferred. J. C. R., care 
Epitor AND PUBLISHER. 
FOR SALE, 
FOR SALE. 

One set of 2-letter pica matrices Old Style 
No. 1 with italics and small caps; good as 
new: will sell cheap. Address “Gazette,” 
Phoenix, Arizona. 

NEW YORK. 





BUFFALO EVENING NEWS 


with over 94,000 circulation, is the only Want 
medium in Buffalo, and the strongest Want 








medium in the State, outside of New York 
City. 
WISCONSIN. 
THE EVENING WISCONSIN, 
Milwaukee. 


By the Evening Wisconsin Company. 
Daily average for 1907, 28,082. 





WASHINGTON. 





THE DAILY TIMES. 
AND THE SUNDAY TIMES. 
SEATTLE, WASHINGTON. 

Brings best results for money spent for adver- 
tising in the Pacific Northwest. Published even- 
ings and Sunday morning. 

Classified ads. 10 cts. a line Daily, 15 cts. a 
line Sunday. Six words in a line nonpareil. 


PICTURES MAKE 
CIRCULATION 


Daily Photograph Service—Biggest, Best, 
Cheapest. Weekly Matrix Service—Men, Women 
and Events. Sent on trial without charge. 

GEORGE GRANTHAM BAIN, 
$2 Union Square, New York City. 
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TIPS FOE FOR BUSINESS MANAGERS. 
N. W. Ayer & Son, Philadelphia, 
are sending out propositions for the 
Standard Oil advertising. This agency 
asking rates for twenty-seven 
inches to run twenty-six times. 


R. T. Booth, general manager of 
the Booth Hyomei Company, Hyomei, 
and Mi-O-Na Dyspepsia Remedy, Buf- 
falo, was in New York this week at 
the Hotel Seville, making 14,000 line 
with the different special 


is also 


contracts 

agents. 
The Wyckoff Agency, Buffalo, is 

placing 500 inches in daily papers for 





T. D. Barry & Co., Barry ‘Shoes, 
Brockton, Mass. 
Albert Frank & Co., Broad Ex- 


Building, New York, are con- 
tracting for 1,000 lines for the South- 
ern Steamship Company. 

W. H. H. Hull, Tribune 
New York, is using the 
dailies for the 
Hats. 


change 


Building, 
larger city 
advertising of Dunlap’s 


The J. Walter Thompson Company, 
East Twenty-third street, New York, 
is handling the advertising of Rain- 
bow Dyes. 


J. L. Stack, Chicago, is placing from 
5,000 to 7,000 lines renewal orders for 
the Santa Fe Railroad. 

The Morse International Agency, 
West Thirty-fourth street, New York, 
is making contracts for the Piso Com- 
pany, Warren, Pa. The business is to 
start Oct. 1. 


Menter & Rosenbloom, Rochester, 
N. Y., are putting out 10,000 line or- 
ders through Wyckoff Agency, same 
city, in towns where their goods are 
sold. This agency is also sending 
out orders for the Hotel Powers, 
Rochester, on an exchange basis. 





The George Batten ‘Company, East 
Twenty-fourth street, New York, is 
placing a line of classified advertising 
for G. Cohen & Co., Alcohol Lamp. 


Nefson Chesman & Co., St. Louis, 
is using Western dailies for the adver- 
tising of the Tonsoline Company, 
Canton, O. 


The Clague-Painter-Jones Com- 
pany, Chicago, is making 5,000 line 
contracts in Western papers for 
Charles Dennehy & Co., Old Un- 
deroof Rye. This agency is also us- 
ing 5,000 lines for the advertising of 
Peter Cooper’s Gelatine in Western 
papers. 


Lord & Thomas, Chicago, are mak- 
ing 14,000 line contracts for the B. J. 
Johnson Soap Company, Milwaukee, 
Wis. 








THE ITEM DOMINATES THE 
NEW ORLEANS FIELD 


TOTAL ADVERTISING FOR THE MONTH OF 
JULY: 


ITEM - . . 
SECOND PAPER........ 
THIRD PAPER ....... 
FOURTH PAPER ...... 


The Item guarantees advertisers a 
larger total circulation than any other 
ew Orleans paper, and a city circula- 
tion larger than any other two New 
Orleans papers combined. See report of 
the Association of American Advertisers. 


SMITH & BUDD 
FOREIGN ADVERTISING REPRESENTATIVES, 
Brunswick Bldg 3d Nat. Bank Bidg Tribune Bldg 
New York. St. Louis. Chicago. 


24,021 ins. 
19,745 ins. 
17,918 ins 
15,825 ins. 














THE EDITOR AND PUBLISHER. 


THE ADVERTISING WORLD. 


rhe Horn-Baker ‘Sihseiitiias Com- 
pany of Kansas City, Mo., is sending 
out 84-line magazine copy for the 


Robert Keith Furniture & Carpet 


Company; also 28 and 36-line copy to 
farm papers for the Witte lron 
Works 

The Charles H. Fuller Agency, 


Chicago, is making contracts for Mc- 


Ilhenny’s Tabasco Sauce. 


The Russell M. Seeds Company, In- 
dianapolis, Ind., is placing the adver- 
tising of the Pinex Company, Ft. 
Wayne, Ind. 


N. W. Ayer & Son, Philadelphia, 
are making a few renewals for the 
Illinois Canning Company, 
town, IIL 


Hoopes- 





Dauchy & Co., Murray street, New 
York, are placing orders for Platt’s 
Chloride in towns where there is an 
epidemic of typhoid fever. 

The Frank Presbrey Company, 3 
West Twenty-ninth street, New York, 
is making up a schedule for Shredded 
Wheat advertising. The business will 
be placed in the same towns as the 
last campaign, but different papers 
will be used. 


Thiell Long, White Plains, 
asking for rates on some 
advertising. 

The Hall Agency, Pittston, Pa., is 
asking for rate cards and circulation 
statements 


George 
Ms Xu 
book 


The H. O. Company, 3uffalo, will 
inaugurate a campaign this fall in 
New England, New York State, 
Northern New Jersey, and the Pacific 
Coast. 


AD FIELD PERSONALS. 4 

J. E. Trower, the well-known and 
popular advertising man of New 
York, is now connected with the ad- 
vertising department of the Philadel- 
phia Press. 

W. Howard Burrill, advertising 
manager of the Syracuse (N. Y.) 
Journal, was in New York last week 
in the interest of that paper. 

G. A. Talbot, advertising manager 
of the Savannah (Ga.) Press, is in 
New York. Mr. Talbot reports that 
the business of the Press is in a flour- 
ishing condition, and looks forward to 
a good fall in both the local and for- 
eign field. 

John Brennan, of the Nashville 
American, was in New York last 
week calling on the different general 
advertisers. 

1. J. Pruden, of the Hampton Ad- 
vertising Company, West Twenty- 
second street, New York, left town 
last Saturday for Canada, where he 
will spend his vacation. 


P. R. Finley, of the Grandin Adver- 
tising Agency, Battle Creek, Mich., 
accompanied by his wife, is on a trip 
to the different points of interest in 
the East, to celebrate their tenth wed- 
ding anniversary. 


George I. Reid, advertising man- 
ager of The Tammany Times, on 
Thursday went to Rochester, where 


he will remain for four weeks and un- 
til after the Democratic State Conven- 
tion. He will bring out a Convention 
_Number of his paper and will not neg- 








SEARS JOINS SUCCESS STAFF. 


Will Represent the Magazine in West- 
ern Field With Offices in Chicago. 
One of the recent changes of inter- 

est among advertising managers and 

advertising representatives is that of 

A. T. Sears, Jr., of Chicago. Mr. Sears 

is one of the younger group of active, 

up-to-date magazine representatives, 
and has won an excellent reputation 


during his five years’ connection with 
the American Magazine (formerly 
Leslie’s Monthly) as the assistant of 
Charles D. Spalding in the Western 
field. 

Mr. Sears has just connected him- 
self with the Western advertising 
office of Success Magazine, and his 
numerous friends in the Western ter- 
ritory are presenting to him their 
congratulations. Mr. Sears is taking 
up the work of representing Success 
Magazine in association with and as- 
sistance of David D. Lee, with offices 
in the Marquette Building, Chicago. 
Few, if any, of the younger adver- 
tising representatives of the big maga- 
zines are better known by advertisers 
and agents than Mr. Sears. 





lect the interests of his political lead- 
er, Senator McCarren: 


J. G. Earle, business 1 manager of the 
Bellingham (Wash.) Herald, is on a 
visit to the East in the interest of that 
paper. 


William E. Willis, of the S. C. 
Beckwith Special Agency, is on a 
Western tour in the interest of the 
Philadelphia Press. 

Paul Block, the special agent, New 
York and Chicago, has added the To- 
ledo Blade to his list of papers. 


J. Frank Duffy, of the Smith & 
3udd Special Agency, New York 
office, returned from a trip up-State 
in the interest of the “Known Circu- 
lation List.” 


Johnson, business manager of 
the Knoville (Tenn.) Sentinel, is in 
New York this week on business. 


J. N. Houghton is no longer con- 
nected with the Merrill Agency, New 


York. 


F. James Gibson, of the New York 
Times’ advertising department, has re- 
signed to devote his entire time to 
foreign advertising of the New York 
Suburban List. 





Aucust 22, 1908. 


ROLL OF HONOR 


The following publications have 
allowed the Association of American 
Advertisers to make a thorough ex- 














amination of their circulation and. 


have received certificates showing the 



























































actual circulation of their publica- 
tions: 
_ALABAMA. 
ITEM ..... tt teteeeeeeeeees steeeeeeeeeees Mobile 
CALIFORNIA. 
PS Creer San Francisco 
PE on000du0c0ssenecees oo San Francisco 
CONNECTICUT. 
TELEGRAPH. tt teseeseeeseeeeseess New London 
FLORIDA. 
METROPOLIS seeeeeeeees Jeseseees Jacksonville 
GEORGIA. 
TEED énassnddenitashevecccthaned Augusta 
ILLINOIS 
SEED 55. 55U ne raartybas Si neshun@indee Joliet 
PMMRGS «6-55. s cenan ve sess Ser a Peoria 
KANSAS. 
RIG. 00 sna cotninaasstsskesoknvancnCeen 
al LOUISIANA. 
ee eer Bes soe New, Orleans 
MASSACHUSETTS 
DEE “du tvcikiceabansdescasmcecncd Gloucester 
LYNN EVENING NEWSB.................. Lynn 
Sat NEW JERSEY. 
| ee peer ee RE: Elizabeth 
NEW YORK. 
ne Albany 
DD aetsdnwelesksawtarkethessenwenene Buffalo 
NEWBURGH DAILY NEWS......... Newburgh 
LESLIE'S WEEKLY (Cir. 115,000)...New York 
MAUI 2 2c ces' Sess sake on dont as engueaaen Troy 
NORTH ‘CAROLINA. 
SE. “csvasdcccasbensbeataewanueone Charlotte 
Mins OKLAHOMA. 
Ce prrerrniee Oklahoma City 
OHIO. 
oo eee Sandusky 
PENNSYLVANIA. 
TRIBUNE Altoona 
aa pate t tees eseeeeseseees Chester 
MORNING DISPATCH.................... Erie 
HERALD ...... etteeeeeeseeeeeeees New Castle 
BULLETIN -..+++Philadelphia 
GERMAN GAZETTE............... Philadelphia 
I i Sts Asn sesecahoxe we Pittsburg 
TENNESSEE. 
NEWS-SCIMITAR ....................Memphis 
ER, Ga was 5 cn sib a hns Ne ce meet Nashville 
TEXAS 
GRRE nnnvvececedesawesvcaces aus Houston 
EE" ‘Nae cv sacan ee stasae ve be sebasae Houston 
SEE. wGanKannacctaesédienescd San Antonio 
WASHINGTON 
Se nt errr Seattle 
WEST VIRGINIA. 
GAZETTE beeeseeeeseeeeeeereeeeers Charleston 
WISCONSIN. 
EVENING WISCONSIN ............ Milwaukee 





Kansas City Journal’s Special. 

The Kansas City Journal on August 
10 issued its tenth annual school and 
college number, consisting of thirty 
pages. It contained 40,000 lines of 
advertising matter concerning about 
200 schools and colleges located for 
the most part in Missouri. This, the 
publishers claim, is the largest amount 
of this class of advertising ever print- 
ed by a newspaper or magazine in a 
single issue. 
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CHARITY’S APPEALS 


More Effective in the Ad. Columns 
of Newspapers Than Anywhere 
Else, 


Dr. S. M. Lindsay in an address 
before the School of Philanthropy, in 
New York, instructed the students in 
the art of securing popularity for the 
objects in which it is interested. 
One way was to buy advertising space. 

“You have got to have the news- 
papers with you in your campaign,” 
said he. “The platform and the pul- 
pit do not exert the influence they 
once did. You are going to be adver- 
tised in the papers, any way; it’s worth 
seeing to that you are advertised right. 

“Let me tell you how one man ad- 
vertised a group of social reformers. 
He was a country boy, who came to 
the city and made ten or twenty mil- 
lions by perfectly honest, straight- 
forward methods. He said to these 
men one day: ‘Buy a certain amount 
of space in the newspapers of the dis- 
trict which you wish to influence. 
Present your appeal in that space, and 
ask for money, votes and moral sup- 
port. You'll get back all or nearly 
all the money it costs you, you will 
educate the public and you will ac- 
quire a control over the papers. 

““T dispense my advertising money 
through an agent, who controls per- 
haps $600,000 or $1,000,000 of advertis- 
ing funds. Occasionally in one of 
the papers in which my advertisement 
appears I see an editorial hostile to 
my business. Then I drop a note to 
this agent, and he writes to the paper 
saying that the article in question 
is offensive to one of his advertisers, 
and he will appreciate it if the publish- 
er will refrain from further utter- 
ance along that line. This letter is 
read very carefully because it comes 
from an agent that controls $600,000 
of advertising.’ 

“T wouldn’t for a moment,” said Dr. 
Lindsay, “excuse the newspaper which 
paid any attention to such a com- 
munication if it believed the business 
was humbugging the public. In that 
case the newspaper ought to tell the 
advertiser to take his advertisement 
and go. But in our case the social 
reformer is not working to humbug 
the public but to benefit it, and is 
entitled to all the influence he can 
gain for that end.” 

To influence the legislatures, Dr. 
Lindsay thought, petitions were not 
“worth the ink it took to write them.” 
Circular letters addressed to the legis- 
tors often produced an actually hos- 
tile effect. The only thing that really 
has an affect on the hard hearted 
lawmaker is personal appeal or a per- 
sonal letter. 


Says Dr. Lindsay. 


Washington Herald’s Enterprise. 

The Washington (D. C.) Herald’s 
circulation department is doing some 
good work. Recently it made ar- 
rangements by which the paper is de- 
livered at points between Gordons- 
ville, Va., and Huntington, W. Va., 
along the Chesapeake & Ohio Rail- 
road, at least half a day ahead of its 
nearest business rival. Cities and 
towns that, aside from their local pa- 
pers, have never known what it was 
to have a morning paper before the 
afternoon, are now receiving their 
Heralds in time to furnish a newsy 
accompaniment to breakfast. 





The Reno (Nev.) Daily American, 
started by Mel Bley, of San Francisco, 
a few weeks ago. has suspended pub- 
lication. 





THE EDITOR AND PUBLISHER. 


ST. LOUIS IS ADVERTISING. 


Campaign to Cost $12,000 Begun by 
Business Men. 

The beginning of a $12,000 advertis- 
ing campaign to boom St. Louis was 
inaugurated Sunday, Monday and 
Tuesday, August 2, 3 and 4, by whole 
page advertisements in 55 municipal 
dailies in leading cities of the South 
and West. The total circulation of 
the newspapers will aggregate 2,500,- 
000 copies. 

The plan is one of the most far- 
reaching ever attempted by the city, 
and its results are being anticipated 
with considerable optimism. Neat fold- 
ing circulars on glazed paper, with the 
mounted “St. Louis” and the motto 
“To the Front,” are to be sent out to 
70,000 merchants doing business in St. 
Louis territory. The circulars are to 
be printed in two colors, 24 by 36 ins., 
and will present the claims of St. Louis 
as a market center, emphasizing the 
magnitude of the immense stock of 
goods carried by the large number of 
business houses in the city. Photographs 
of wholesale establishments, factories 
and points of interest of St. Louis will 
be shown. 

In addition, a series of advertisements 
will appear in the leading textile, shoe, 
millinery, men’s wear and_ general 
merchandise papers that reach the vari- 
ous classes of merchants. 





PUBLICITY FOR SAVANNAH. 


How the Big Auto Race Will be Made 
to Help Attract Attention. 

A campaign of advertising that will 
place Savannah and the Thanksgiving 
auto race for the American grand 
prize before millions of persons 
through pictures and literature during 
the next four months, is the plan of 
the Publicity Committee of the local 
automobile club of that city. 

Large pictures will be hung in tour- 
ist and resort hotels, small pictures 
will be distributed with a generous 
hand. New York will be strewn with 
them, every town into which inter- 
ested Savannahians will go will be 
filled with some sort of Savannah ad- 
vertising matter. 

It was determined that not only 
America, but Europe as well shall be 
made to know the true worth of the 
local automobile course. 

How Not to Die. 
(From the Houston (Tex.) Post.) 

The editor of the Tamaqua Courier 
says that he would like to die while 
eating a ripe, juicy watermelon and 
with a mint julep made of real mint 
at his elbow. If that is not an absurd 
time in which to die we never heard 
of one. It is just the possession of 
such delights as these, served by a 
Titian-haired lady with no encum- 
brances but a large wad of life in- 
surance, that makes us here in Trans- 
cendant Texas long to live forever. 





Out in Missouri. 

The Hannibal (Mo.) Courier-Post 
is enjoying a large degree of prosper- 
ity under the management of W. J. 
Hill, the energetic publisher. Ac- 
cording to a sworn statement issued 
a week ago the average circulation 
of the paper during July was 4,545 
copies. Its columns are well filled 
with advertising. 


The Western Newspaper Syndicate 
has been organized at Oklahoma City 
by Ed Costello, editor of Oklahoma 
Life; J. E. Jenkins, formerly of the 
Oklahoma Post, and W. M. Sturges, 
with a capital stock of $3,000. 





NEW INCORPORATIONS. 


The Consolidated Publishing Cor- 
poration; to publish The New Eng- 
land Poultry Journal in New Haven, 
capital, $2,500. The incorporators are 
Purley C. Butterfield, of Mount Car- 
mel; W. G. Notze and G. S. Saunders, 
both of New Haven. 


Hotel Review Magazine Co., New 
York; to print and publish books, 
magazines, ete.; capital, $20,000. In- 
corporators, G. Q. Dean, No. 1628 Am- 
sterdam avenue; Fred Knowlton, No. 
638 East 139th street; Charles E. Geb- 
ring, No. 1269 Broadway, all of New 
York. 


The Al-Hoda Co. Manhattan; 
newspaper in Arabic; capital, $75,000. 
Incorporators, N. A. Mokarzel, S. A. 
Mokarzel, New York city; H. A. EIl- 
kouri, Birmingham, Ala. 


The Personal Liberty Publishing 
Co., Maywood; capital, $10,000. In- 
corporators, Frank W. Thorp, Charles 
F. Mathiason, and Philip Zalkind. 


The Banner Publishing Co., Liv- 
ingston County; capital, $1,100. In- 
corporators, C. H. Wilson, G. L. 
Crawford, W. I. Clarke, John C. Par- 
sons, Thomas Evans, D. L. Adams, 
F. G. LaRue, L. D. Thelkeld, G. W. 
Landrum and John L. Gravot, all of 
Smithland. 

Register Printing Co., Gainesville, 
Texas. Incorporated with capital 
stock of $15,000 by J. M. Linsay, 
D. T. Lacy, R. R. Bell and others. 


The Burell Syndicate, Manhattan. 
Publishers and advertisers’ agents, 
newspapers, magazines, etc.; capital, 
$25,000, Incorporators, C. P. Elliott, 
H. E. Woodward, E. A. Bates, New 
York city. 

Warner Library Co., New York; to 
print and ‘publish books and maga- 
zines; capital, $50,000. Incorporators, 
J. J. Reilly, No. 265 West 153d street; 
A. P. Monk, No. 132 West 117th 
street; L. A. Meyer, No. 31 Nassau 
street, all of New York. 

American Jeweler Publishing Co., 
No. 725 Reaper Block, Chicago; print- 
ing and publishing; capital, $10,000. 
Incorporators, Blanche R. Hazlitt, 
C. E. Walker, Haydn Randall. 


The Hattiesburg, Miss., News, in- 
corporated with capital stock of $30,- 
ooo to acquire and continue Hatties- 
burg Printing & Publishing Co.; will 
enlarge plant; Edgar G. Harris, T. R. 
Gordon, A. B. Hobbs and others, 
incorporators. 


Editor Revolis. 

It is told of a Michigan editor that 
he grew tired of lying about people in 
obituary notices, and then have peo- 
ple call him a hypocrite, so he wrote 
up one well-known citizen as follows: 


Drep—Aged fifty-six years, six months and 
fifteen days. Deceased was a mild-mannered 
pirate with a mouth for whisky and an eye for 
boodle. He came here at night with another 
man’s wife and joined the church at the first 
chance. He owed us seven dollars on the 
paper. You could hear him pray six blocks. 
He died singing, ‘Jesus Paid It Alli,’ and we 
think he is right, as he never paid anything 
himself. He was buried in an asbestos casket 
and his friends threw palm fans into his 
grave, as he may need them. His tombstone 
will be a favorite resting-place for hoot owls. 
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ARTICLES OF FAITH AS ADS. 


How the Unitarian Church Seeks to 
Attract Members. 

The Unitarian Church is the only 
religious denomination in the world 
which presents its articles of faith in 
the advertising columns of the daily 
newspapers. The idea was originated 
by the Rev. C. W. Cassin, a Unitarian 
minister of Ottawa, Canada, who sent 
to the Ottawa newspapers a series of 
paragraphs prepared by the Rev. 
Charles T. Billings, minister of the 
First Unitarian Society, Lowell, Mass 

Newspapers throughout the Domin- 
ion of Canada offered to contribute 
the space without charge if Dr. Bill- 
ings would fill it, so he instituted what 
was called the “Paragraph Pulpit.” 
The propaganda was extended gradu- 
ally to the United States, but after a 
while it was found that the American 
newspapers looked upon the advocat- 
ing of a religion as a commercial 
transaction, and rates were quoted. 

With the approval of the church 
authorities advertising contracts were 
entered into through the Publicity 
Bureau in Boston with thirty-two 
daily and weekly newspapers and 
other publications in first and second 
class cities throughout the United 
States, and the “Paragraph Pulpit” ap- 
pears as paid reading matter. The 
latest contract to be entered into is 
with the Philadelphia Ledger. No 
reading matter advertisements of Uni- 
tarianism have yet appeared in any 
New York publication. 





Dollar Bargain Advertising. 

The Janesville (Wis.) Gazette in its 
issue of Aug. 10, which, by the way, 
consisted of twelve pages, printed 
three pages of ads of local merchants 
setting forth what $1 will buy in each 
store. Three line reading notices call- 
ing attention to individual ads were 
scattered about tle news pages. This 
kind of advertising ought to pull well 
at any time of the year, but 
cially during hot weather. 


espe- 
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The most famous newspaper in the largest city in the world, 
THE LONDON TIMES 
has just placed an order for the equipment of its presses by ‘THE KOHLER.SYSTEM.” 
This interesting event did not happen to us until after we had similarly equipped a large 
majority of the important newspaper presses in our own country. 
KOHLER BROTHERS, Electric Newspaper Engineers 
No. 1 Madison Ave., New York. N. 56 Ludgate Hill, London, E. C. 
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THE DOUBLE 
Junior Autoplate - Autoshaver 
EQUIPMENT 











HESE are in use by many of the principal 
papers throughout the United States. 


The DOUBLE JUNIOR AUTOPLATE casts 
plates at the rate of SIX a MINUTE, and the 
AUTOSHAVER as rapidly shaves, cools and dries 
them so they may go instantly to press without 
further manipulation. 


The only satisfactory Stereotype Plates are made 
by AUTOPLATE Machinery; they have a Perfect 
Printing Surface, an Absolutely Correct Thickness, 
an Invariable Width, so they do not print “On the 
Bolster,” and are More Uniform in Quality than 
Hand Made Plates can possibly be. 


The Best Printed Newspapers in the United States 
use AUTOPLATE Machinery. 








THE CAMPBELL COMPANY 


HENRY A. WISE WOOD, President 
One Madison Avenue New York City 




















